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Agenda  

  Introduction 

  Sales Campaigns Using Salesgenie 
–  Optimizing Campaigns 
–  Improving Campaign Effectiveness 

  What’s Coming? 

  Summary 



Managing Your Sales Campaigns 

  Spend less time searching and more time selling 

  Customize your message to the recipient 

  Start your sales cycle with better prospects 

  Decrease proportion of non-responders 

  What about my customers makes me successful? 

  Build searches based on concrete data 

  Generate higher response and acquisition rate 

  Increase your sales effectiveness 



Tools to help you: 

  Contact Manager 

  Customer Analyzer 

  My Account  

  Choosing Your Prospects 

  Downloading 

  Contact Manager II 

  Mapping 

  m.salesgenie.com  



Demonstration 



Conclusion: Increase Your Sales Effectiveness 

  Advanced filtering  

  Know more = Sell more 

  Spend less time searching and more time selling 

  Mapping to help you maximize your time 

  Prospecting on the go, m.salesgenie.com 

  Enhanced targeting precision 
–  Increased cost effectiveness = Total profits increase 
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And This is Just the BeginningÉ 

  Advanced Sales Campaigns in CRM 
–  Integrated with Salesgenie 

–  Salesforce.com CRM 

–  Oracle On Demand CRM (Coming Soon) 



Demo 



WhatÕs AheadÉ 

  Simple SFA 
–  Account + Contact Management 
–  Leads Management 

–  Opportunity Management 
–  Activity + Task + Event Management 

–  Custom Fields Definition and Management 

–  Reporting and Analysis 
–  Integration with Salesgenie 

–  Leads download 
–  Exclusion of previously downloaded leads 



WhatÕs Being DiscussedÉ 

  End-to-End Integration with CRM and SFA 
–  Get N More! 

  Indication that leads information has changed since they 
were downloaded 

  Advanced Customer Analyzer with dashboard analysis 

  Smart search result list with lead prioritization based on 
your and others’ successes 



Summary 

  Sales Campaigns Using Salesgenie 
–  Contact Manager 
–  Customer Analyzer 

–  Salesgenie Mobile 
  Integrated CRM for Sales Effectiveness 

–  Salesforce.com CRM 
–  Oracle On Demand CRM 

–  Simple SFA for non-CRM users 

  2009 Brings a Lot More for Your Sales Campaigns… 



Questions? 


